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Which groups are you in?

1. I don’t use online social networks

2. I have a profile, but don’t really use 

3. I use one or more regularly:
a. Facebook

b. Instagram

c. Linked In

d. Twitter

4. I have a blog 

5. I have my own youTube channel



Or, maybe you are in this group . . .



Confused?

http://www.google.com/imgres?imgurl=http://www.thewashingtonnote.com/Twitter-Logo.jpg&imgrefurl=http://www.thewashingtonnote.com/archives/2009/06/twitter_fraud_e/&h=367&w=367&sz=20&tbnid=qluVB2-0HVxMtM:&tbnh=122&tbnw=122&prev=/images?q=Twitter+Logo&usg=__EdfuQuiPD92hkYbRNNttGdFpJRg=&ei=7yzCSrPPEoOAlgfb5NiHBQ&sa=X&oi=image_result&resnum=2&ct=image
http://creative.ak.fbcdn.net/ads3/creative/pressroom/jpg/n_1234209334_facebook_logo.jpg
http://www.google.com/imgres?imgurl=http://i.bnet.com/blogs/linkedin-logo-250px.gif&imgrefurl=http://industry.bnet.com/technology/1000121/linkedin-real-valuation-for-real-value/&h=81&w=250&sz=7&tbnid=kv0pNGtLT4meCM:&tbnh=36&tbnw=111&prev=/images?q=linkedin+logo&hl=en&usg=__jGXwG0YnZcOoNp-aR76R-tPbqxA=&ei=QS7CSpLkPIOAlgfb5NiHBQ&sa=X&oi=image_result&resnum=1&ct=image
http://www.google.com/imgres?imgurl=http://icar.gmu.edu/images/youtube_logo.jpg&imgrefurl=http://icar.gmu.edu/&h=332&w=754&sz=16&tbnid=e5d_8w6ubvVlPM:&tbnh=63&tbnw=142&prev=/images?q=youtube+logo&hl=en&usg=__RuloW4AITddbSJa3_9cl4IBmawI=&ei=yi_CSuzqG4OAlgfZ5NiHBQ&sa=X&oi=image_result&resnum=2&ct=image
http://en.wikipedia.org/wiki/File:Google.png
http://www.google.com/imgres?imgurl=http://bp1.blogger.com/_UZImdYAiry8/RiDj6S2uBHI/AAAAAAAABp4/X16UuWCUTb0/s320/Picture+5.png&imgrefurl=http://vectorlogo.blogspot.com/2007/04/yahoo-logo-eps.html&h=207&w=233&sz=7&tbnid=oUIBzh2fRHn4aM:&tbnh=97&tbnw=109&prev=/images?q=yahoo+logo&hl=en&usg=__DtXkAupapCuWXT5j6vmEBfk_RxU=&ei=bDDCSo_QIIOAlgfZ5NiHBQ&sa=X&oi=image_result&resnum=5&ct=image
http://www.google.com/imgres?imgurl=http://www.productwiki.com/upload/images/digg_logo-400-400.jpg&imgrefurl=http://www.productwiki.com/digg/&h=400&w=400&sz=11&tbnid=6aPR7JWz2qp2VM:&tbnh=124&tbnw=124&prev=/images?q=digg+logo&usg=__tVNSRXWtnSWl5Q1qvAA98BiSWf8=&ei=ETHCSqLcD4OAlgfb5NiHBQ&sa=X&oi=image_result&resnum=2&ct=image
http://www.iconspedia.com/icon/twitter-logo-4370.html
http://www.iconspedia.com/icon/blogger-logo-4346.html
http://www.iconspedia.com/icon/flickr-logo-4352.html
http://www.iconspedia.com/icon/facebook-logo-4350.html
http://www.iconspedia.com/icon/myspace-logo-4362.html
http://www.iconspedia.com/icon/digg-logo-4348.html


Feeling like
Rip Van Winkle?
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Too Many Social 
Networking Sites?



Give it time. . .



It gets worse!



Waste of time? Silly?
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Why Bother?
• Build Contacts

• Build Relationships (business and social)

• Build your business

• Build sales

• Find a job

• Find advice

• It’s Free!



Marketing has changed

Old: Interruptive, 
one-way

New: Integrated, 
Social, Referral-
based



Social Networking is like a 
Cocktail Party

Minus the time and space constraints (and usually no drinks!)





Start Small, Take Baby Steps
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A Do-it-yourself/social tool



Have you 
d yourself 

lately?
• 6,490 results for “Diane Windingland”

– The quotes around the words tell Google I want 
to search for the words in that exact order

http://en.wikipedia.org/wiki/File:Google.png


Google images, video and more!



Monitor the web



Blog/video: Your Content Hub

Post Blog 
Content
Or Video





Why Blog?

• Create Content for:
• Social Media
• Books 
• Articles
• Newsletter 
• Presentations, etc!

• Establish and promote 
yourself as an expert



Blog Action Plan

1. Read blogs (find some: Technorati.com)

2. Start a notebook/file of topics

3. Get a free blog:  Wordpress.com (or other)

4. Post content regularly: 200-1000 word posts

5. Expand your reach:  Put blog in your website, 

and post in other social media





Why Use Facebook?

• More “social” than Twitter or LinkedIn

• Facebook is HUGE

• If Facebook were a country, it  
would be 3rd largest!

• Interact with customers

• Attract new customers

• Join groups related to your business

• Keep in touch with friends & family!



friends members fans

Personal 
profile

Facebook 
Group

Business 
fan page



My Facebook Profile picture 1st Year

Don’t be a ghost!



Need Help? 
(or do a Google Search)



Create a Business Page



promote events



Facebook Action Plan
1. Sign up and complete your profile:  Add 

picture, website, bio (facebook.com). 

2. Add Friends:  Find friends. Observe posts.

3. Engage: Post, comment, like, etc.

4. Create Fan Pages:  promote events  and 
products, offer discounts, provide useful and 
interesting posts.

5. Expand your reach:  link Facebook to your 
website and blog





Why use Twitter?

Twitter 101 for business

http://business.twitter.com/twitter101/

• Spread news about your company/products 

• Engage in conversations

• Gather feedback from your customers

• Gather market intelligence

• Increase your blog’s audience



The Social Network Multiplication 



Viral Marketing

One 

Good 

Tweet + Followers
10,000+ 

Impressions=



Example of Hashtag (#) search



Twitter Action Plan
1. Sign up and complete your profile:  Add 

picture, website, bio (twitter.com)

2. Discover:  Find people to follow. Observe.

3. Engage: Retweet and Reply 

4. Create Content:  promote events and 
products, offer discounts, provide useful and 
interesting tweets

5. Expand your reach:  link Twitter to your 
website and blog





Why use LinkedIn?

• People search—who do I know who used to work. . .

• Create an online professional presence

• Extend your network (get jobs/customers/vendors)

• Get and give recommendations

• Share your Expertise without self-promotion

• Keep in touch (people change jobs & emails)



LinkedIn: 
Better than an online Rolodex

Old enough to 

remember 

those?



42

What’s the FIRST step?



Pump Up Your                     Profile
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“BEFORE”

No picture

General headline

Limited geography

Non-custom url

No job history

No summary



Pump Up Your                     Profile
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“After”

Professional picture

Specific headline

Metro geography

Custom url

Detailed job history

Engaging summary



LinkedIn Action Plan
1. Sign up and complete your profile:  Add 

picture, website, bio, resume (LinkedIn.com)

2. Get Connected:  Start with people you know, 
then search the companies section.  Check out 
profiles before you meet people.

3. Engage: Update your status regularly and 
participate in Groups

4. Recommend and get recommended

5. Expand your reach:  link Twitter to LinkedIn.  
Check out other applications, such as Slideshare





Why Use YouTube?

Build relationships:  
• Inform—about your business, 

events

• Educate—how to’s, demos

• Entertain—connect with your 
target audience



Put videos in other social media, 
in your website and in your blog

Yes, 

that is a 

frisbee

“Dorky” Official book launch on my blog



YouTube Action Plan

1. Watch videos at youtube.com

2. Sign up (you don’t have to post videos)

3. Get Equipment (camcorder, web cam)

4. Create Content: Shorter (<2 minutes) is better

5. Expand your reach:  Put video in your website, 

blog and in other social media



Putting it all together



Social 
Media 
Automation 
tools

Ocoya example

$59 Lifetime deal on 

AppSumo



Other Free Content Creation and 
Promotional Tools—a sampling



Blog/video: Your Content Hub

Post Blog 
Content
Or Video 


